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CampkUdZU joining us for this
afternoon’s
program.

We will begin
promptly at
12pm.
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Today

* Discuss parent and child findings
from 2019 and 2020

* Plan for future research

* Understand importance of diabetes
camp

* How do school nurses fit into the
equation?




About Ryan Gagnon

Assistant Professor- Parks, Recreation and
Tourism Management

Clemson University
Youth Thriving
Overparenting

Underrepresented Youth in OST
Programs




About Anna Albritton

* Medical Director, Camp
Kudzu

e Children’s Healthcare of
Atlanta

* Registered Dietitian

e Certified Diabetes
Educator
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Programs offered

Week-long summer residential
sessions for ages 8-18

* Week-long day camp session for
ages 5-8

* Family camp weekends for children
of all ages

* Teen retreat weekend for ages 12-18
* Various day programs

* Surfing

* White water rafting
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What We
Know...

2019
Outcomes
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Camper Reported
Development

e Kudzu campers grew where they
should have grown and decreased
where they should have
decreased.

* Statistically significant growth in
satisfaction of autonomy,
competence, and relatedness.

* Marked decreases in frustration of
autonomy, competence, and
relatedness.
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Camper Engagement

| Had A Vloice at Camp Kudzu

| felt Safe At Camp Kudzu

| am better and different
because of Camp Kudzu
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Camper Engagement by
Camper Experience

Voice/Influence Safety/Support Personal
Development

N 2019 Full Group Average B 2019 Return Camper
2019 First-Time Camper



Because of Camp Kudzu...

1. Camp strengthened my friendships and networks.

2. Camp made me more competent.
3. Camp increased my self-confidence.
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4. Camp helped me feel normal.

5. Camp taught me to accept my abilities/limitations.
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6. Camp made me happy.
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MSC Norms vs.
Summer 2019 Kudzu

vs. Fall 2019 Kudzu
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Most Common Reasons Camp Kudzu is an Important Experience for My Child

1. My child's experience with diabetes was normalized.

2. My child developed friendships and received social support from
peers and staff.

[ ]

3. My child became more independent.
[ ]

4. My child became more knowledgeable about managing their

diabetes.
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* Parents are the
decision-makers (What
story are they telling
about you?)

* If you didn’t (or don’t)
measure it, then it
didn’t happen.

* Organizational quality

(and improvement)
requires it!
* If you aren’t getting
better...

Why does assessment, * Camp Kudzu is building
benchmarking, and evaluation evaluation capacity
matter?




The Research

Process

e Surveyed electronically at the end of their child’s camp
experience

e Satisfaction
e Demographics
e Observed Socioemotional Skills
¢ Diabetes Management and Technology
e Concerns
e 87 total respondents (N=261 Summer 2019)

e Surveyed electronically at beginning and culmination of
virtual camp experience

e Demographics

e Reported Socioemotional Skills

¢ Diabetes Management and Technology
e Engagement




Our samples:
Parents

* Mostly Female (86%)
* This is normal is camp research

* Mostly White (~70%)

* Broad Range of Income
* Average = $102,953
* Georgia Median = $67,983
* Scholarship (548,736)
* Non-Scholarship (5158,943)

Who else can we serve?
Who aren’t we hearing




Frequency of Camper from Zip Code

Where are they from?

Primacy of campers are from Atlanta metro area, regardless of camp session

Georgia

Miami-Dade

Esri, HERE, Garmin, (c)
OpenStreetMap
contributors, and the
GIS user community

OpenStreetMap contributors, and the GIS user

Number of Campers
from Zip Code

Five-Digit Zip Code
Campers
=1
i <2
I <4
Yr Camp Kudzu
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Top 3 Ways parents heard

about Kudzu
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Parent Preferred Method of Communication
2019 vs. 2020

9.52%
Instagram

10.04%

Paper Mailings

14.29%

Camp Kudzu Website

Facebook

E-newsletters
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W h y d | d yo u Parent Rationale for Sending Child To Camp Kudzu
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Parent Reported Behavior Change

Summer 2019 versus to Summer 2020 Values

5.95

Responsibility Satisfaction 5.86

Communication Satisfaction

5.89

Exploration Satisfaction 5.719
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1 Kudzoom Summer 2020 Retrospective Post-Test B Kudzoom Summer 2020 Retrospective Pre-Test B Kudzu Summer 2019



Top New Camp Kudzu Activities Parents
Suggested

1. In-person activities

2. Meeting other parents of children with type 1 diabetes.

3. Activites that prepare their child for future independence

4. Virtual education programs for parents
5. Food preparation and cooking activities




Our samples:
Youth

85 total respondents (~43% R/R)
¢ 2019 -537respondents, 99% R/R

Mostly Female (69.7%)

Mostly White (~77%)

* Slightly Overrepresented Compared to Georgia
Demographics

¢ 2019 -69%

Average of ~5 years living with T1 Diabetes

19% of campers were attending Kudzu for the first
time
* 81% Return Campers (Average experience ~3
years)




Youth Reported Changes in Need Satisfaction and Frustration Pre-

to Post Camp

Comparison of 2019 Shifts to 2020 Shifts
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How KudZoom Influenced Campers’
Thoughts, Feelings, and Behaviors...

1. Camp strengthened my friendships and social networks.

2. Camp helped me become more competent.

3. Camp increased my self-confidence.

4. Camp boosted my sense of belonging and self-esteem.

5. Camp helped me become more responsible.

6. Camp made me happier.




Next Steps

Assess the waysin which parentslearn about Camp Kudzu to
inform future parent and child recruitment strategies

Identify potential resource pools and partners to further
support program of evaluation and research at Camp Kudzu

Explore how emerging technologies are improving diabetes
self-care and parental management

Investigate methods to sustain camp impact for both parents
and children beyond Summer experiences. Why do some
campers participateand not others?

Evaluate how the identified Camp Kudzu “impact factors”
(independence, social support, normalization) may help
children be successful in other life domains (academics,
sports, non-camp OST experiences, relationshipsoutside of
camp)

- B




QUESTIONS?

* Thank you!

e Look out for email with link
for online evaluation

* Once completed, you'll
receive a CNE certificate for
1.0 Contact Hour



Contact Information

Anna Albritton, MS, RD, LD, CDE RyanJ. Gagnon, Ph.D.

Camp Kudzu Clemson University

aalbritton@campkudzu.org rigagno@Clemson.edu




